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ALL ADVERTISING AND/OR COMMUNICATIONS USING THE  
LOGO MUST BE SUBMITTED TO PRODUCT OF THE YEAR 

FOR APPROVAL PRIOR TO USE 

FOR THE LATEST LOGO GUIDELINES ALWAYS REFER TO THE PRODUCT OF THE YEAR WEBSITE
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1.  CONGRATULATIONS!

Congratulations on winning Product of the Year!

It’s a great achievement for your product, brand, and team. We’d love to come and 
celebrate with you by offering the chance for a personal awards presentation by the 
Product of the Year team in your offices. Since not everyone can make it to the awards 
show, this provides a fantastic opportunity for us to meet your full team and congratulate 
everyone who was involved in the Product of the Year process.

If you’d like Product of the Year to come and present the trophy to the team at your 
offices, please contact Helga (helga@productoftheyear.co.uk) directly.

1. WHAT’S	NEW	THIS	YEAR	

Congratulations	on	winning	Product	of	the	Year!		

We’d	love	to	come	and	celebrate	with	your	wider	team,	as	well	as	giving	you	personalised	advice	on	
how	best	to	use	the	logo	and	see	a	strong	uplift	in	sales.	So	this	year,	for	the	first	time	ever,	we’re	
offering	you	the	chance	to	have	a	personal	awards	presentation	by	the	Product	of	the	Year	team	in	
your	offices.	

	

	

	

	

	

	

	

	

	

	

	

If	you’d	like	Product	of	the	Year	to	come	and	present	the	trophy	to	the	team	at	your	offices,	please	
contact	Helga	(helga@productoftheyear.co.uk)	directly.	
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2. WHAT TO DO NOW YOU HAVE WON

This is just the beginning of the story - by winning Product of the Year you are 
entitled to use the logo on all media for one year including TV, online, instore, on pack, 
point of sale, press social media and outdoor - for FREE.  

Don’t waste the opportunity. Now is your chance to tell the world! 

There are so many ways to make the most of your win, from micro-digital platforms 
to TVCs. Whatever your budget, don’t forget:

1. Internal communications – communicate your success to all your colleagues

2. Show off your win to the world

3.  Liaise with Brandbank to include in all your digital brand content 
 e.g sainsburys.co.uk

4. To thank your shoppers!

Examples of previous winners can be seen in section 4.
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21% increase in sales on Sainsbury.com in just  
 three weeks*

42% increased engagement via social media**

50% increase in sales for Asda in just four weeks  
 with 15% halo effect across range***

90% of winners would enter again****

135% potential sales increases, with an average  
 uplift of 10-15%!*****

Awareness of Product of the Year1 Logo recognition2

20%

80% 16-34 yr olds

All

33%

26%

51%

40%

‘05 ‘07 ‘12 ‘13 
10%

80%

62%

45%

16-34 yr olds

All

29%

20%

‘05 ‘07 ‘12 ‘16 

86% of people
are more likely to buy a product that  
has won Product of the Year.

*Ryvita March 2012      **Weetabix Twitter 2013       ***Asda April 2014
****Product of the Year survey of winners 2016      *****Pantene 2009

Purchase intent1

3. WHAT DOES PRODUCT OF THE YEAR DELIVER?

1TNS Omnibus May 2013, 2TNS Omnibus May 2016
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4. EXAMPLES OF LOGO

DIGITAL & SOCIAL MEDIAIN STORE

Sales increases  

across previous  

years for  

participating  

products ranged  

from 67% to  

358%.

FOOD & DRINK

ONLINE

Ryvita Thins  

enjoyed a 21%  

increase in sales  

on sainsburys.co.uk  

in just three  

weeks.

HOUSEHOLD

Comfort Intense voted 
Product of the Year

UK’s No.1 Fabric Conditioner

All the freshness your 
shoppers could wish for

* Winner of Laundry Care Category. Survey of 11,586 people in UK + ROI by TNS
** AC Nielsen: Value % Share MAT 26/12/15

*

**

Stock 
up now

11844MS - Comfort Intense POTY Grocer Advert_v4.indd   1 26/01/2016   10:11

HEALTH & BEAUTY
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5.  MEDIA 

Winners feature for FREE in media coverage worth over £720K. 

Product of the Year has media partnerships across a wide variety of platforms, 
including the largest UK daily newspaper The Sun, Woman’s Own, and Netmums. 
We are covered all year round in print, online and via social media, and winners are 
featured free of charge. 

If you are interested in exploring more exclusive product-specific opportunities across 
trade or consumer press, please contact Product of the Year.

 
 
PUBLICATION: CIWM Journal (online) 
DATE: 25th January 2017 
CIRCULATION: 198,000 
 
 

 
 
 
 
 
 
 
   
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 
 
PUBLICATION: Pet Gazette (online) 
DATE: 24th January 2017 
CIRCULATION: 3,229 
 
 

 
 
 
 
 
 
 
  
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 
 
PUBLICATION: Pet Gazette (online) 
DATE: 24th January 2017 
CIRCULATION: 3,229 
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6. THE GOLDEN RULES

A. All advertising and/or communications using the logo must be submitted to  
Product of the Year for approval prior to use. Please send to helga@productoftheyear.co.uk

B. The 2018 logo must be consistent wherever it appears — always used in full, 
must detail 2018, same colour, font and shape as provided by Product of the Year 
to you.

WHY? 
• The unique factor of this award is the number of product sectors it operates in.  
 This means that all work leveraging the logo is complimentary. 

• It builds the brand, making it more valuable to the winners.

C. The 2018 logo must always be accompanied by the number of people who voted 
in the Product of the Year survey to award it and the category that it won (this is 
explained further in the next section). 

WHY? 
The power of the Product of the Year award is the unique way it is awarded.  
The fact that people have voted means that the public can trust the verdict, making 
your win more valuable. Understanding that it is a winner of a Category allows the public 
to understand that there is more than one winner across a range of categories. This 
information must appear whenever the logo does.

Winner Pet Food Category. Survey of 10,637 people by Kantar TNS.
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7.  LEGAL DISCLAIMER

The following information must be communicated in any forms of communication 
referencing Product of the Year whether with or without the logo:

A: Which Category your product won, e.g. Petfood
B: The wording ‘Survey of 10,637 people by Kantar TNS’

1. Leading product claims
 Any use of a comparative statement must be factually correct if utilising Product of  
 the Year as the source for such statements. Any claims of ‘No. 1’, ‘the best’, ‘the  
 leading’ etc. can only be made when clearly identifying that it is ‘No. 1’, ‘the best’,  
 ‘the leading’ etc. in its category in the Product of the Year survey of innovation.

 If other claims or comparisons are made which are based on other information, this  
 detail must be separately and distinctly represented to the public in a clear manner so  
 as to avoid confusion as to the source of the claim or comparison.

 The number of people voting must always be made clear (10,637). You must make  
 clear that this was the total number in the survey – NOT the number who voted  
 for you as category winner. (E.g. Obviously not all people in the survey voted for each  
 winning product.)

2. TVCs
 If the Product of the Year logo appears on screen without any voice over (VO), then  
 the legal disclaimer must appear in a super alongside the logo as above.

 If reference to Product of the Year is made in a VO, it must be accompanied by the  
 category also in VO, as well as the legal disclaimer as a super.

 If requested we will supply a letter to Clearcast or relevant party to confirm your win.

3. Digital
 Every time the logo is represented in digital or social media, it must be accompanied  
 by the legal disclaimer (e.g. winner Pet Food Category. Survey of 10,637 people  
 by Kantar TNS). If necessary due to space restrictions on a digital banner, the legal  
 disclaimer may be placed on the product page to which the banner clicks through.
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4. Packaging
 Displaying the 2018 Product of the Year logo on packaging can be a great way to attract  
 consumers to your award-winning product at point of sale, however in some cases lack  
 of space can cause difficulties with displaying the logo correctly. Please remember that  
 the 2018 logo must always be reproduced in full and display the legal disclaimer.

 There are two ways of displaying the 2018 logo on your packaging – as a sticker, or  
 as printed packaging.

 1. Sticker – the 2018 logo and disclaimer  
  must be displayed together, as shown  
  in the examples here.

 2. Printed packaging. It is preferred that  
  the 2018 logo and disclaimer are  
  displayed together, as shown here.

 However we understand that in some cases this may not be possible due to the size or  
 shape of your product packaging. Therefore we may allow for the logo to be asterisked  
 and the disclaimer displayed elsewhere on the packaging, e.g. on the back or side of  
 a carton. Please see the images below for examples.

 The asterisk must appear by the side of the logo as shown here. It must not be  
 placed within the logo. Please note that we do not allow the 2018 logo to be  
 displayed on packaging without the legal disclaimer under any circumstances.

.	Packaging	

isplaying	the	2017	Product	of	the	 ear	logo	on	packaging	can	be	a	great	way	to	attract	consumers	
to	your	award winning	product	at	point	of	sale,	howe er	in	some	cases	lack	of	space	cause	
difficulties	with	displaying	the	logo	correctly.	Please	remember	that	the	2017	logo	must	always	be	
reproduced	in	full	and	display	the	legal	disclaimer.	

here	are	two	ways	of	displaying	the	2017	logo	on	your	packaging	 	as	a	sticker,	or	as	printed	
packaging.	

1. ticker	 	the	2017	logo	and	disclaimer	must	be	displayed	together,	as	shown	in	the	examples	
below.	

	

	

	

	

	

	

	

	

	

2.	Printed	packaging.	 t	is	preferred	that	the	2017	logo	and	disclaimer	are	displayed	together,	as	
shown	below.	

	

	

	

owe er	we	understand	that	in	some	cases	this	may	not	be	possible	due	to	the	si e	or	shape	of	your	
product	packaging.	 herefore	we	may	allow	for	the	logo	to	be	asterisked	and	the	disclaimer	

	 	

displayed	elsewhere	on	the	packaging,	e.g.	on	the	back	or	side	of	a	carton.	Please	see	the	images	
below	for	examples.	

	

	

	

	

	

	

	

	

	

	

	

	

	

	

Please	note	than	we	do	not	allow	the	2017	logo	to	be	displayed	on	packaging	without	the	legal	
disclaimer	under	any	circumstances.	

displayed	elsewhere	on	the	packaging,	e.g.	on	the	back	or	side	of	a	carton.	Please	see	the	images	
below	for	examples.	

	

	

	

	

	

	

	

	

	

	

	

	

	

	

Please	note	than	we	do	not	allow	the	2017	logo	to	be	displayed	on	packaging	without	the	legal	
disclaimer	under	any	circumstances.	

A B
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8. CROSS SELLING

The 2018 logo must only appear on or alongside the product that won the category. 
If any advertising covers multiple products in the same range, it must be made clear 
that the award has only been given to the winning product. Any inference that it was 
awarded across the whole range must be avoided. The logo cannot be put on another 
product — even if the winning product is referenced.

9. DURATION OF USE OF THE NAME AND LOGO

The 2018 logo may be used on winning products and in advertising of winning products 
on sale from 25th January 2018 at 23.59 until the 31st December 2018, by which point 
it must be removed from all communications and packaging. It is a condition of your 
licence that all advertising, point of sale material and promotional packaging featuring 
the logo is removed by that date. As stock management is not always precise, you have a 
grace period of one month for pre-31st December 2018 stock which is in circulation to be 
sold through. You should consider stock levels well in advance to ensure that you meet 
the 31st December 2018 deadline.
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10. THE RIGHT WAY TO REPRODUCE THE LOGO

A. When reproducing the 2018 logo on a white background, this is the correct format:

B. When reproducing the 2018 logo on a patterned or coloured background, this is the 
favoured format:

Winner Pet Food Category. Survey of 10,637 people by Kantar TNS.

Winner Pet Food Category.  

Survey of 10,637 people by Kantar TNS.
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C. Alternatively, you may reproduce the 2018 logo with this white border where it  
 is unavoidable.

D. Size of logo

 We understand that the 2018 logo will be used in different marketing channels and in  
 some cases such as packaging space is restricted. There are no specific size restrictions,  
 however, the logo must always be clear and readable.

E. Communicating in Ireland 

 If any communications have exposure in Ireland, please include in the wording: 

 

 Winner Pet Food Category. Survey of 10,637 people in UK & ROI by Kantar TNS.

Winner Pet Food Category. Survey of 10,637 people by Kantar TNS.
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F. Online

 When advertising winning products online, for example, on supermarket websites,  
 the full logo must always be displayed to introduce the category or within the header.  
 However, when individual products are displayed on the same web page you are able  
 to use the reduced logo that details just the date. Please see examples below.  

FULL LOGO

REDUCED LOGO

WITH DATE

Don’t forget  
to contact  

Brandbank to 
include the POY  
logo on all your 

digital brand 
content!
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Don’t change the 
colour of any part 

of the logo

Don’t change the 
shape of the logo
or drop any copy

Don’t add a drop 
shadow to  
the logo

Don’t change the 
border colour or 

thickness

Don’t include  
an asterisk  

inside the logo

11. THE WRONG WAY TO REPRODUCE THE LOGO

DON’T:

Don’t use reduced 
logo unless it’s 

displayed online e.g. 
on a supermarket 
website. Use only 
when the full logo  
is displayed on the 

same webpage

2017
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12. TECHNICAL INFORMATION

A. The logo must be reproduced in one colour only: 

 Pantone®

 485

B. Where CMYK Process is used, the logo may be reproduced with these values: 

CMYK Cyan 0; Magenta 100; Yellow 100; Black 0

C. It is recommended that the accompanying copy uses the font Interstate:

Font Family: Interstate

D. The logos are available from the Product of the Year website,  
www.productoftheyear.co.uk/winners/logo-guidelines, in these formats:

1) EPS (CMYK)

2) JPEG (CMYK)

3) PNG (RGB)

E. The logo should always be reproduced in colour. The only time that you are able to 
use the logo in black & white is if the media is totally produced in black & white.   
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13. HOW DOES PRODUCT OF THE YEAR WORK?

Product of the Year is the world’s largest consumer voted award for product 
innovation. It is voted by the people for the people and that’s why consumers trust 
the award.

Got a great new product? 
Enter online at  
productoftheyear.co.uk/enter

Over 10,000 shoppers vote on all entered products  
to choose a winner in every category.

 The winners are announced! All winners are featured across 
our media partners, including an 
exclusive in The Sun.

You can use the logo  
across all media for a year  
– TV, press, social, etc.

In store activity is particularly effective, leading 
to sales increases of up to 135%.

*TNS omnibus 2009

For full details  
of the process of Product of the Year go to; 
productoftheyear.co.uk/howitworks/process



18 

PRODUCT OF THE YEAR 2018 
Guidelines for the use of the logo

Should you have any questions concerning reproduction of the logo, contact:

Helga Slater
Product of the Year
helga@productoftheyear.co.uk
T: 020 7580 8197

productoftheyear.co.uk

14. CONTACT INFORMATION




